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Brand language

e 5 P
Skills change lives

RO FEREANZIERAE.
%[iifl‘_]%tzﬁﬁﬁ\'—ﬁ%%ﬂ‘]%HEEEBE’\JA%B‘E‘E%‘&REUH%WL)(Eﬁlﬁ
mplZo

We inspire young people to take up skills.

We want everyone who interacts with our brand to
realize the power that skills have to change lives.

BHFTEEIKmhE

Creating the global
brand together

EARBEENTS, Bl S RIREEARANRE RS E /X —
E,ri%]ﬁﬁ}ﬁéﬁ—ﬂ’ﬂﬁﬁﬁﬁzﬁﬂ, ICRENRA MR KR mhE
Fa77o

With our fellow WorldSkills Members, WorldSkills
Regions, and Competition Organizers, we create impact
through the use of a consistent and unified WorldSkills
brand.

mhEE FEIRH
The brand is more than
a look

HARFEREEESRNNEEEMMNEEXRY], KK
gg?iﬂlﬂi#ﬁ B NS, NAtt R B RENNE
I8

The WorldSkills brand includes our positioning and
priorities, how we talk about our skill stories, and
everything we do to present our skill stories to the
world.
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About WorldSkills Shanghai 2022

P ERRIE(EXSE2030F AR5 R R, K5 HME
RIMMX —EHEY T — N ERAR. TIE. L2, 5h5H
ARt R.PERAEEEMRIHEENEII, H—E
BOTRINTEIALSEENEIGR, ERRESH
e, SHFMAR TR R R ITHEEER5E , @l
REXAER LA FHEKAEFR AR,

XEPEREERBE DR EAT H—APEFENSG
E5RE HRZMP AT HITIAESA, IR HEBA
MR SO Kt RIRBEAFE R E IR M, T R
FRAREAFENER MR,

BETE EEEEE2022F AT, B MEERIEE
ZHFRE ABIREEFIIR G|, R B AR, LBt Rmtt R
BrR—EEEME AT AR REERTR.

China, actively promoting the UN 2030 Agenda for Sustainable Development, is dedicated to building
together with other countries a safe, dynamic, and sustainable world free of poverty and hunger. The
Chinese government attaches great importance to vocational education and training, and has been
making efforts to establish and improve a sound system of lifelong education and training for workers,
with focus given to advanced skills training, modern apprenticeship program, and skill enhancement for
rural migrant workers, thus realizing economic growth and poverty eradication through skill improvement.

The Chinese mainland will host the WorldSkills Competition for the first time. The young generation of
China are eager to carry out skill exchanges with talent from around the world and experience state-of-art
technologies and standards. This will give WorldSkills an opportunity to gain more influence and promote
its philosophy, rules, and standards in China.

We believe that more young people will be inspired by WorldSkills Shanghai 2022 and devote themselves
to skills, and that Shanghai will present to the world an innovative and widely influential WorldSkills
Competition.
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Building blocks concept

R
R BEARTEE SR N AHBER R TIARTT R j:* 7 D eve I O p

BATRET 1L B AIESH = NMARER D KR X — B 17,

MRS EERNER T, BRI * Career Building
« HE I e Education and Training

WorldSkills organizes its work around six focus areas.
Externally we describe our ambitions through three
building blocks, which each capture two focus areas.

=0m Influence

il
RE

Inspire

REERE e Skills Competitions - EfRE1E e International Cooperation
o BHEME e Promoting Skills « AR e Research
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=¥ Inspire

BINBERERASSZLRFZII. XANETE, BRI fy _er)couragirgg young réeor)le ti_?_ttend various kinds of

" ‘ “ . “ rainings, exchanges and competitions, we inspire young
REERIATS, SIFMITERBETIRIERSE ™, SSIIREEK people to develop a passion for skills and pursue excellence
TR, in the field of skills.

RE Develop

HIPE T LRE—IEZIIIRT.. MENEBIERS. BEN The WorldSkills Competition boasts a globally unified training
. mode, a benchmarking management system and a list of

EETEIE, WEIBTUNATRESSKELHLZRE, X4 outstanding events, attracting talent from all walks of life in

Bt R e R RIS HI2 M ERN . pursuit of innovation and development of skills, and bringing

impetus to the development and change of skills worldwide.

=Aln Influence

HIEISI1ENARFEEMZ AE5ENRXTE, NFFE We im_‘luence aIA the p})]articipatin_g partijes and tl'gosishlcc)j\_/ving
AU great interest through cooperation and research—building a
AFER—T AR 2 BkiAE global platform of skills for all.
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Brand principles

DA ZRIELE B BAHTEIRIFD

HRKEATER — TR &6, HMTXENAMBRTTOM
71, REFNHARBIBFR, B AeERmaus. Bal, Hils
REALRERE T HRBI=02="M A0,

REER T 2 RFRANER, MITRIIBEHBERE. X&E
ARELGFERANCETRANNZ. XEPRHR. EFHTHE
biti, W FIRENERERER.

R BEAT B FR AR E I EE,

HRRBEABRRBLFTIKEAT, FIBAHRKERTIISEGHKE
XEE, HERBE L THFRARSERESLH,

BN ERS2HBX—LIRIMKB G0 GEEZR— TR EFR

2 AR

Individual and societal change is central to what we do

WorldSkills is a movement. We are a group of people and organizations that together
advance the shared social objective of increasing the provision of skills. Our Member
organizations cover more than two-thirds of the world's population.

Skills change the lives of young people around the globe. They build self-esteem and
release potential. Skills create opportunities and connect communities. They are the
foundation of economic progress and the building blocks of our world.

WorldSkills and its Members help young people who want to change their lives.

Our skills competitions measure excellence, celebrate Champions, and encourage
hundreds of thousands of young people to turn their passions into a profession.

Our mission is relevant everywhere—whether you are from a G20 country, or a developing
economy.
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FRAZHNILENRHEE, RITREKRERSENRE, BERK
IERIABITL AR o

FrESMEt AREARNEFHRZEE. NTSHE, MIIMELRE
NEFREM—TBIREHITFIFG, ERT —FRERE. A
Bl —Re#y, BdREER, MNERRELLFEPHRAME,
B E KA BNt SR BRI

EXIcERHEZH, XEXRBEBENEARTERANESLD
Ao fINEZAAEHX T 2RI RETER. ti1ER
ERNMNOAZUREMEESNEREESHAS, HIIBRREE
SHFRIREENT,

EMATIRREER KBVER £, tilR2ITRESBEMZLALE
ESMEE.

Young people are at the heart of everything we do

Young people are the beneficiaries of our work, the heroes of our stories of skills
excellence, and our default audience.

All Competitors at a WorldSkills Competition are Champions. Just to reach this point
they have pursued an arduous journey, from discovering a skill to learning that skill at
work or at college. They then progress through local, regional, and national skills
competitions to compete for global glory.

These Champions are also the authentic voice of youth in the skills debate. Their
experiences inform discussions on a range of global challenges. They regularly address
audiences that include decision makers around the world, whether it is at our Conference
or other international and national events.

They are supported by dedicated volunteers who mentor and help them on their skills
journey.
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IR BEARTRIRT ZAUEBIRGN, ARBYENRUN AR IETE S /1M
X AT SRET KR 5o

LAY, FRARWVEDEIE, NEbhERARZRLHEEMEII,
REERTFEARERT

MIS0FEFRMFBDNE—BREFFIE—EEIIE, HREX
T REHB Ko

ESEMISFEE, HRKEARNKRRSEBEK—EENTK
REYE HYBATARI JAHL,

R AELARRIFBUAAER, EMFEIEHEXEE, IR
EZ25TetRI MNEXMMXK L R, R ARARE
B G AR SRR BEE R X 2 S A A EI R A IS AV E .

B2 KRR AN R X e 2 IR BIPRERo

Tackling the economic challenges of the world

WorldSkills originated in post World War Il Europe which was back then struggling to
tackle the devastation left by the conflict.

Youth unemployment was rampant. Skills competitions were developed to encourage
young people to take up vocational education and training.

From the first competition in Spain in 1950, through to the most recent, WorldSkills has
been on a rapid trajectory.

WorldSkills membership has grown exponentially in the past 15 years — it includes
ministries and sector organizations that are responsible for skills promotion.

WorldSkills is apolitical, but we do not shy away from discussing the problems of the
world. WorldSkills and its Members believe that skills are uniquely effective in tackling

economic and social inequities.

We take a lead in demonstrating how skills can combat these challenges.
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worldskills worldskills
Shanghai2022 Museum

R B RFHATE R 882 H AL - BRI X FIRIC

The WorldSkills logo consists of two components: the icon and the wordmark

REIR SRS EA

Competition logo description

RIS REAR BRI A FHERART FEAN
F— B F IR
AEHITEHFEMokwon AFFEIZITE I
F 4 Teaho YangF200053% 1Y,

R RER B HIT X FAE X S BAh e, B
BAFAH M - B/RZ (Kathrin Baldo) f1%&{&
ZUIVHR - FAI/R1A (Andreas Alber) £ [E)i&it,

The five sweeping lines of the WorldSkills icon
represent the hands of youth—reaching out
for new skills.

The logo was designed by Teaho Yang, a
graphic design student at Mokwon University
in Korea in 2000, following a global design
competition for students.

The logotype has been designed to
complement the symbol and is based on the
competition finalist design from Kathrin
Baldo and Andreas Alber of Italy.
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worldskills §W0r|dSZki.||s
Shanghai2022 = Shanghai2022

A\

worldskills worldskills
NeIglela(0PPAl Shanghai2022

Ef RESH RET

black and white document

ARFRESAE
Competition logo standard

REFAET FrutigerFRi%iT .
UREGRSARE T ERN, Fina 5B R S
;:Fﬁmo

R IR R ABRNEINT FIrM BRI SRERE
&, fli R ER A6 At BERKE.BifS
Firi—EERN, BirLRNE s EFFin
J:EO

The wordmark is based on Frutiger, and can
be separated from the icon—only when the
full logo does not fit the design restrictions.

The WorldSkills icon, wordmark, and logo
are always monochrome, e.g., dark blue, red,
white, black, or grey.

When used together, the icon is always
positioned above the wordmark in this way.
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worldskills
Shanghai 2022

AEMETHTIE
Competition logo clear space

mETATEEFTEE (NEFENEE) .
NHBRITEEMZIRB, ARSE R REFES, T

ERESR,
RS AT ERER

The clear space is equal to the x-height (the
height of the lowercase letters).

To ensure the logo is easy to read, keep the
background behind the logo simple, without
a busy pattern.

The logo cannot be cut off.

Brand Book @
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TIRBIR
Source Han Sans-Light

BIREE
Source Han Sans-Regular

BREEK
Source Han Sans-Medium

Source Han Sans-Bold

BiRRE

Source Han Sans-Heavy

11pt

11pt

11pt

11pt

11pt

PXERFE_

FIRARAK
Source Han Serif-Light

RPN
Source Han Serif-Regular

JESRTEP N
Source Han Serif-Medium

EPRRAE
Source Han Serif-Bold

RTAV RS

Source Han Serif-Heavy

11pt

11pt

11pt

11pt

11pt

/SR AR R

Chinese and English standard font

PXERTHEFE (BIRER) BRSP4
NEEFE,

P ERNEFE— (BIRRE) BRSP4
BT —, AR IR N WANE
X7,

Chinese font (Source Han Sans) is the recom-
mended font when we write Chinese text.
Chinese font 2 (Source Han Serif) is also used to
add variation and emphasis to text within

designs.

When Frutiger is not available, we will
use Arial.
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Frutiger - 45 Light

Frutiger - 46 Light Italic

Frutiger - 55 Roman

Frutiger - 56 Italic

Frutiger - 65 Bold

Frutiger - 75 Black

Frutiger - 95 Ultra Black

13pt

13pt

13pt

13pt

13pt

13pt

13pt

R fERFR_

Inria Serif - Light

Inria Serif - Light Italic

Inria Serif - Regular

Inria Serif - Bold

Inria Serif - Black Italic

13pt

13pt

13pt

13pt

13pt

B /XA EFE

Chinese and English standard font

F{ERAFR— (Frutiger) BR5 X X ARHIE
B RFERFE (Inria Serif) #ARELIT
AR IS RIS AN

LA T&EFrutigerdd, e LAERAZRIAF A Arial,

English font 1 (Frutiger) is the primary font
for English text. English font 2 (Inria Serif) is
also used to add variation and emphasis

to text within designs.

When Frutiger is not available, we will
use Arial.
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Standard Identity
IETRAE

Overall Event Presenter 0.3b

\\ BEATELR 0.3b

Shanghai2022 | SAMSUNG

b
ggg ;,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,_J,\lat\,onaJ Strategic Partners  EIXEBE A S
4 ‘ ; 3 = p 3 T ; =
cec @ wmIERn () FEEA (L) BERD G LnmD
b b b

Black Reverse

kB

Overall Event Presenter

\\ BEATERE
N

worldskills

Shanghai2022 | SAMSUNG

National Strategic Partners EIX &8 2B &

IcBC @ HEIFRS rJJ HRRIT eng) L5

SPD BANK SAIC MOTOR

PEMRS—IL TN
Lock-up and National Strategic Partner logos
— Vertical structure
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Standard Identity

a 3 "I‘J-]’F"' _I:\t\ 7 4% N
IEfRAE - BEIRE—k T4
Lock-up and National Strategic Partner logos

a a — Horizontal structure

\ | Ouerall Evéit Preseriter 1 0.3b Natioral Stiategic Partriers: 0.3b
\\ s westewE - 10.3b mxasmsE . 10.3b

Shanghai2022 | SNMSUNG coc @ emzmmn (o KEMI (£)BEET .
b

S

IC MOTOR

st

b b

Black Reverse

kB

Overall Event Presenter National Strategic Partners

\\\ BEAERRE ERHEEHENE
\W

worldskills o ARG o rm
Shanghai2022 | SAMSUNG csc @ #azmnn () XEAY () IRET v LliEm
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2B logorVE SN
> worldskills Sponsor grid

Shanghai2022 | SAMSUNG
0.3E ,,,,,,,,,,,,,,,,,,,,,,,,,,,, —National Strategic Partners. B SBEH B E
0.5b

cec @ wmIman (X EAG (M BERE L LnmE

b b b

b
T Gold Partners SR BB

er. Partners _ SREE BN

b b
T Bronze Partners SR BBIE

0.3b T Siipplens T wERTE

b b
0.3b TTTTMedia Partiers A e

BT
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BEEIR T

Master Skills
Change the World

s

—RZK
BECIR T

Master Skills
Change the World

—RZK
BERIR T

Master Skills
Change the World

kB TREE

black and white document

REOS

Competition slogan

FAOSAH—FHZK, EBDERT, XI—FTHEE
SEMAERNTFMOSERE ESHEIIA
KNXAXRBNRNS, RBEERERNME ; 2B
BE, AT R 5IMFRIERBAL,

REOS IR T, FAEELEEE, $
XAER BIREB, ZXXEMFrutiger-55 Romanll
Frutiger-75 Black. Bl {E A mETER, BIER
BEES L, IR B E RIBAREE R, P
XA LS — 1 TRAE X FHEH—1T.

The slogan of WorldSkills Shanghai 2022 is
“Master Skills, Change the World”. Brimming
with the enthusiasm and power of youth,
this slogan conveys the message that skills
are the driving force behind the develop-
ment of human civilization and are the
common wealth of the world. It calls on
people to master skills, change the world,
lead the

future and bring benefits to humankind.

The Competition slogan, as a title, will follow
a standard style. Source Han Sans-Regular is
used for Chinese while Frutiger-55 Roman
and Frutiger-75 Black are used for English.
The slogan will use the standard colours of
the brand. A text will be highlighted against
a dark background. Chinese and English texts
can either be on the same line or on separate
lines, depending on the layout.

Brand Book e



Chan

ge the World

AEOSTATIE

Competition slogan clear space

AEOSOEANS/NERZESIEHENTZH
TEEER N, 5 NEFEXFS.
BIAURLERE AT, BEAT RS LI
HERH.

The minimum clear space around the slogan
“Master Skills, Change the World” follows
the same rule as that around the logo, and is
equal to the x-height (the height of the
lower case letters).

This rule has to be followed, and no other
elements can appear within the white space.

Brand Book e



Vigorous Orange Shanghai Blue Youthful Green

M99 Y84 KO C88 M58 YO KO JC100 M57 Y12 K66 Co8 MO Y26-K0

R234 GO B41 RO G103 B 190 R0 G40 B 82 R29 G202 B 211

HEX EA0029 HEX 0067BE HEX 002852 HEX 1DCAD3

IREEE

Standard colours

BX MR RSP EEA M ARERET R,
mEhERE ARSI, EER—HEN B RS, NAT
PR E AR = H, FI R BFPmERM YL BIRE
RCIRfR N, (A B aRh@ B B o
PELINEIRAEER T REFEIN RIS G HESN
B DB KR FEEF L0, REATR
BB R EEDR, USSR,

Colours are an important part of brand
recognition system. The characteristics, spirit and
culture of the brand is incorporated into all the
designs of visual identity through a unique
colour palette. The essential characteristics of
the brand are reflected through visual
stimulation and psychological reaction caused
by colours.

The combination of Chinese Red and Vigorous
Orange is suitable for the promotional materials
designed for cheerful occasions or activities such
as celebrations. The cool colours of Shanghai
Blue, Skill Blue and Youthful Green are more
suitable for competitive venues, press
conferences and other scenarios, as well as
various office materials and certificates.

BB EB SiBE—1F, TER R, ZEHET

Skills are constantly developing and
becoming ever more vigorous
—so0 are our colours

Brand Book @



PANTONE
188 CP

C5 M9 Y56 K54

R133 GO B 37

HEX 850025

PANTONE
526 C

C69 M93 Y12 KO

R115 G48 B 138

HEX 73308A

PANTONE
1915 C

C3 M83 Y27 KO

R244 G76 B 127

HEX F44C7F

PANTONE
158 C

C7 M67 Y89 KO

R238 G118 B 35

HEX EE7623

PANTONE

C84 M26 Y49 KO

RO G148 B 144

HEX 009490

PANTONE

C62 M9 Y9 KO

R84 G192 B 232

HEX 54COE8

HEEE

Corporate colours

BTSN, T E —E LB RECS
ERER, ERESEETERENMFEHEE
IR,
REIRASERTRESFBRRRIZEIEDE
TR RBRRERTRERIE. RBEFD
5, UREED IR,

We also specify one or several colours to
match the standard colours, which makes the
brand imagery more colourful and unique.

Warm colour combinations are suitable for
promotional materials for cheerful occasions
or activities such as celebrations. Cool colours
are more suitable for competitive venues,
press conferences and other scenarios, as well
as various office materials and certificates.

BB SHee—F, FUTR R, ZBHE o

Skills are constantly developing and
becoming ever more vigorous
—so are our colours

Brand Book e
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Colour combination
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FEEBITNAT, ReNERRINIR AR
EEMmBanat, —EEZEANEe,
At REp e feiE, AR
FEGZ EEIEE

@
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SB46/E tH IR BER FMBATIR—HMEIN R E N “EHEE" HIEINLEHZEH
ERRRRREZFAE ZNERNSUMREEZHRT N Z—.

The visual identity of WorldSkills Shanghai 2022 includes a mortise-tenon
element. The "treasure in the cage" tenon-and-mortar structure is the
soul of ancient Chinese architecture. The widely-known Luban lock is a
typical tenon-and-mortar structure.

A-10
HHENEITZ

Corporate patterns

10N
The mortise-tenon graphic

EINEMERRT S, R—FhEGRIEZRTE,
T T IREGHE NG, WENENE S T & LE
BI=iEE, M P EAER AR O,
EINEMRIEETENERF RN ZHMRKLRNT
I

MEONEER A S SR RE S S5 A LS & Ao

Originating from Luban lock, the mortise-tenon structure
is an element of traditional Chinese architecture.

After abstraction and simplification, the tenon-and
mortar graphic retains a sense of three-dimensional
space, while its plan view looks symmetrical.

The mortise-tenon graphic symbolizes constant pursuit of
exquisite craftsmanship and infinite possibilities for
future development.

The mortise-tenon graphic must be used in combination
with the WorldSkills building blocks.

Brand Book e
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RECIR T

Master Skills
Change the World

BN EIFZ N AT
Application standard for
corporate patterns

HEINEIRZ N
Application of the
mortise-tenon graphic

ERSE M HEINER

Using a single mortise-tenon graphic

HEONRI AR TR ER
mENSNEATEEES T EIMERAN BE,
IR LREFHEIN T A Ry E/ ) BB B == 8], B B b RE
ANINEMTTER,

The mortise-tenon connection can be used as
a stand-alone element.

The minimum white space is equal to the
“thickness” of the parts of the mortise-tenon
connection. This minimum space around the
mortise-tenon has to be kept throughout.
No other elements can be within that white
space.

Brand Book e



C8 M99 Y84 KO

C6 M75 Y63 KO

o
&2

BN ERZ N FARLSE
Application standard for
corporate patterns

HEINERZ N
Application of the
mortise-tenon graphic
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FBEEAE: 100%

TZEPRE: 30%

9

REPRE: 70%

TFEBAE: 100%

FBEERE: 30%

)
TEERE: 70%

HENERZ N AL
Application standard for
corporate patterns

FRITH, WEERNRERTBEBRE, 2
Si—1ER30%s.
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BB N FRLSE
Application standard for
corporate patterns

HEINEIRZ N
Application of the
mortise-tenon graphic

TRE—FALO—FBRE; ETERZ 8,

The mortise-tenon cannot be used half
solid, half outline.The outline cannot be
multi-colored.

Brand Book a



tHBNEIRZ N FFESE
Application standard for
corporate patterns

HEINEIRZ N
Application of the
mortise-tenon graphic

fEAR S MEINER
Using a single mortise-tenon graphic

INF BB, MR RIEAE I EMTRT I, BD
ETTRI AR AN,

AT REMEINBI=ERR, BB IRERLE 8
IMRFELE LABRRZ B BB R SE R 45 E,
HEINTRE A (FEIR . EIZR S XX A HINHE, FRERER
MEOD Z 4 EASK, A IRFFHEINBE A By =
L AVALSVE

If the mortise-tenon is cut off, enough of it
has to stay visible, to ensure the element
remains recognizable as the mortise-tenon.

To preserve the three dimensional effect of
the mortise-tenon, it must not have any
portions removed. It always appears in its full
structure either shaded or just the outlines.

The mortise-tenon cannot accommodate
imagery, patterns or text. It cannot be used
as shape only, but must remain recognizable
as the mortise-tenon.

Brand Book a



HENERZ N AT
Application standard for
corporate patterns

EEODEIRZ N A
Application of the
mortise-tenon

BB A

In combination with building block

M AT ERAEINERZ AT A TRt .

BRI ERR PN TTRRY, 1175 (A es IR IR
FE—AE (6070

YRI5 (A A ER/ N B =8l
HRHU— TR SN, ANERS—TR. S
RN TERN, FEAS I THZRERBTE),
Ef TNz AR AR E R F.

The building block element and the
mortise-tenon connection can be used on the
same design piece.

When using both elements, the cube must be
rotated to the same angle as the mortise-tenon
connection (60 degree).

A minimum space around both elements has
to be kept throughout.

When one element dominates the design,
the other one should not be used. When
using both elements, each one needs enough
space and they should compliment each
other rather than compete with each other.
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IHBNERZ N A RESE
Application standard for
corporate patterns

HEINERZR A
Application of the
mortise-tenon graphic

HBECI S A

In combination with the building block

TREREINRTE L (TR ER.
AT TTEPEEHE—EER.

The mortise-tenon cannot be used within the
building block.

The two elements cannot be combined into
one (no mortise-tenon- building block
-hybrid).
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HHBNER N AT
Application standard for
corporate patterns

HEINEFZ N
Application of the
mortise-tenon graphic

EREZ
As a pattern

,‘V

7w
=0

V

A LUE AR AR MRS INE . R
NGB, EINRFERRERNTEEE, &%
ZELo

BB eI 75 AR ONRY, ReeEE HEFI—FhiT
=, NEE AT (RS INER . BICREE H
FIRIRITTR NI —Xo

AL A RS MEESHTINEINEREL, &
275,

It can be used either shaded or just the outline
version. When using solid colours, those
should preferably be different tints of the
same colour, to avoid distraction.

When combining the use of the building block
and mortise-tenon only one element can be
repeated. That is either the building block is a
pattern or the mortise-tenon is repeated. It is
recommended the element not repeated only
appear once.

The building block can be used on a
mortise-tenon pattern, as well as the other

way around.
Brand Book @



BN EF N AT
Application standard for
corporate patterns

JESR
Patterns

FARAARBELAER, XEER BT EE
SRR,

We use bold, geometric patterns that are
dynamic representations of our building
blocks.

&1
Callouts

FABVEIFRT LA KR — M5 %, BT LATEfE
BARERHEEHRIZ T
Our callouts can be used to emphasize a

statement. They will also assist with layout
design when using large images.
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46th WorldSkills Competition

Master Skills
Change the World

46th WorldSkills Competition

Master Skills
Change the World

N
worldskills
Shanghat2022

N

Worldski]Is
Shanghai2022

HHENER N FARLSE
Application standard for
corporate patterns

SRR
Application of building block

FABRTER

As a background element

AR AR ERNTREANERTER:
ER—BNAE, FESEMERES,
BRTRSLFTAARAAS,
TRERERENEG, LI BT,

The cube can be used as a background element,
in line or color block form.

Use a consistent angle and do not combine
with other patterns.

Color block form and line form cannot be
combined.

The element color refers to the main tone of
the brand, with red and blue as the main color.
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IHBNEF N AAE
Application standard for
corporate patterns

SRR R
Application of building block

ER“NE TR

As a “cut-out” element
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Master Skills

Change the World

N
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X F HERRAE

Text layout standard

XFARASEMTERE BEX FEBAGX
5 E R X, HERER D ERXE,
SRS X EE.

Text cannot stretch across different
elements. Avoid text going from a solid area
into a photograph, or from one coloured
area into another coloured area.

The same applies to the logo.
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The mascots

=Y
The mascots

S5 “BBRE”, LM “I515”, BR “BELI5[E.
HHYEBEEERE LSRR R—RIFEALE, it
NBEIER, BEHIPFRNIEFE, F LS
REREFTEFHFRNSIIH, SRR, AR
B, Wil eikiaef2) L RE EBREaRK, 51K
i

SN ATR

PUEE DI, A5HR. OE. 8 1L, $ARLH. TS

The two mascots—a boy named Neng Neng
and a girl named Qiao Qiao-represent
skillful craftsmen and women. Modeled on
Shanghai’s landmark Oriental Pearl TV
Tower, Qiao Qiao and Neng Neng wear
overalls, eye shields and gloves. In their
hands are Lu Ban locks, a symbol of
traditional craftmanship. The mascot stands
with their thumbs up and arms open,
welcoming skilled professionals from all over
the world to show off their excellent skills
and exchange with each other at the 46th
WorldSkills Competition.

Application scenarios for the mascots

Web homepage, poster, badge, cushion, key

chain, T-shirt and so on
Brand Book e
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Standard Version Monochromatic Version
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Application standard for the mascots

IR
Application of the mascots

ERSHFIIRNBRALLFIREEFE, 7§
EEEZH. AT aF, RHERIZIT %

HER B K.

S F IR EERE RN, AT RIS DR IR

(EEEEESY/

BAERRES

The proportions and colours of the mascots
shall remain unchanged. Do not randomly
compress and deform the mascots, or change
their standard colours. Colours will be
redeveloped for later extended designs.

The mortise-tenon graphics in the hands of
the two mascots cannot be scaled randomly.
However, the two mascots can be used
separately after the mortise-tenon graphics
are removed.

Refer to the image samples for specific use.
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The special brand envelopes shall be
designed in accordance with the regulations
of the state administrative department of
postal services and within the scope permit-
ted by the standards. The postal code stamp
office and postal code shall be placed in
accordance with the standards.

EB022FF46EE HRAEABRESNTR
WorldSkills Shanghai 2022 Executive Bureau

\. Hohik: EETHEBX)IRE276 STHEHAE
Worldskllls :ddress: New Huangpu Building, 276 Sichuan Road M.,
| uangpu District, Shanghai
Shanghal 2022  isrer: ss21 56781234 8 postcodte: 200002

Material: 120g offset paper

size: 229mm x 162mm

Color: according to the standard color,
auxiliary color application

Printing: Offset printing
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INTRODUCTION

The WorldSkils Competiton is the highest evel of professional vocational skils competion in the world The
performance of a country in the WorldSkils Competiton can.to a cerain extent eflec the level o technological
technological skills development i that country. (1]

The Worldskils Org: fablshed in 1950 and is a It
Gurrently has members from 77 countries and regions (as of October 13,2017).ls purpose i to promote the
improvement of vocational skills through cooperaion befween members Promote the development of vocational skils
worldwide. The main actvites are the WorldSkils Organization Conference and the WorldSkills Competion every two
years.
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improvement of vocational skills through cooperaion befween members Promote the development of vocational skils
‘worldwide.The main actviies are the WorldSkills Oras and the WorldSiils Competiion every two
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‘The WorldSkills Competiion is the highest level of professional vocational skills competition in the world.The
performance of a country in the WorldSkills Competition canto a certain extent reflect the level of technological
technological skills development in that country. [1]

“The WorldSkils Org tablished in 1950 and is a It
currently has members from 77 countries and regions (as of October 13,2017).lts purpose is to promote the
improvement of vocational skills through cooperation between members. Promote the development of vocational skills
worldwide. The main activities are the WorldSkills Organization Conference and the WorldSkils Competition every two
years.
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performance of a country in the WorldSkills Competition canto a certain extent reflect the level of technological
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The WorldSkills Org tablished in 1950 and is a nization. It
currently has members from 77 countries and regions (as of October 13,2017).lis purpose is to promote the
improvement of vocational skills through cooperation between members. Promote the development of vocational skills
worldwide. The main activities are the WorldSkills Organization Conference and the WorldSkils Competition every two

years.
The WorldSkills Competiion is the highest level of professional vocational skills competition in the world.The
performance of a country in the WorldSkills Competition canto a certain extent reflect the level of technological
technological skills development in that country. [1]

‘The WorldSkills Org tablished in 1950 and is a It
currently has members from 77 countries and regions (as of October 13,2017).ls purpose is to promote the
improvement of vocational skills through cooperation between members. Promote the development of vocational skills
‘woridwide.The ctivities are the WorldSkills Org: and the WorldSkils Compeition every two
years.
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Letter paper

B ERREENAERNEAFRERRAT
T2 LY IVE I ECS

A 120gR R

R~:210mm x297mm

B¥ e EE. HEhEN A
ENRI : BRRRENRY

Letters & mails are a common means of
business communication. Letter writing
paper is a testament to an enterprise’s
cultural taste.

Material: 120g offset paper

Size: 210mm x 297mm

Colour: according to the application
standards of standard colours and corporate
colours

Printing: offset printing
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‘The Worldskills Competition is the highest level of professional
vocational skills competition in the world. The performance of a
country in the World Skills Competition can, o a certain extent,
reflect the level of technological skills development in that country.
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The Worldskills Competition is the highest level of professional
vocational skills competition in the world. The performance of a
country i the World Skills Competition can, to a certain extent,
reflect the level of technological skills development in that country.
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The Worldskills Competition is the
highest level of professional vocatio-
malskils competition in the world

Competition
can, 1o a certain oitent,
Teflect the tevel of
technological skills
evelopment in
hat Gountry
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PPT is one of the important tools for
exchanging information internally and
externally. It also represents the spirit and
image of the brand.

Specification: Adjust according to the actual
slide size

Colour: according to the application
standards of standard colours and corporate
colours
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At meetings and other occasions, seat cards
will be put in front of the seats so that the
attendees can find their seats.

—fgzK #EmX T Master Skills Change the World

%/ EfzE

Marketing and Communication
Department

Size: 200mm x 100mm
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Notebook

TEARAER B TERERR— S EIRS.

R~:125mm x 180mm

Rk SHEER250g TR B I SR, ATT1100g
IR 3¢

ENRI: STEEERPAEENRY, AT E B EEN R

The staff will use uniform notebooks for
daily work.

Size: 125mm x 180mm

Paper: 2509 art paper with matt or gloss
lamination for the front cover and back
cover; 100g offset paper for inside sheets
Printing: four-colour printing on the front
cover and back cover, double-sided mono-
chrome printing on the inside sheets
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Road flag

EEATEEET RN ERIMTER, # mha
aE, Bk Ko

##& :50cm x 150cm. 60cm x 190cm.
80cm x 240cm. 120cm x 350cm

Road flags are used to decorate urban roads,
promote brand activities and display brand
image during important festivals.

Specifications:50cm x 150cm, 60cm x 190cm,
80cm x 240cm, 120cm x 350cm
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The main visual portrait is used in all kinds
of brand activities to show the brand image,
is an important form of brand presentation.

Specification: 9 to 16

Brand Book e



FMRE
Key Vision

—RZK BEXT Master Skills Change the World —RZK BEERT Master Skills Change the World

worldslalls world: k\i_IIs
Shanghai2022 Shanghai2022

WorldSkills Shanghai 2022
20224 10H128-17H

WorldSkills Shanghai 2022
2022%10H12H-17H

LisgicEtt RiTaEAE } isgieEtt RiTaE AR

—RZK BEEXT Master Skills Change the World @ —RZK BERT Master Skills Change the World

N
worldskills wor\dsk\i_lls
Shanghai2022 Shanghai2022

SR RREEAR EiBEACE T R AT
WorldSkills Shanghai 2022 A’ WorldSkills Shanghai 2022

2022108128-17H . ﬁ 20229108 128-17H
Q

& )

Brand Book @



FWH
Key Vision

—#ZK 8EXT Master Skills Change the World @

N
worldskills
Shanghai2022

B 46fRtH FRIERRERTE

WorldSkills Shanghai 2022

20224108 12H-17H )

Brand Book e



3

workdskills

Shanghai2022

L5546/
R EEASR

worldskills ghanghai 2022

10226108 12E-17H

EEEA6RE i L i !
R RREAR RERIR TR 94

WorldSkills Shanghai 2022 Master Skills )

2022108126178 “ Change the World

N
worldskills
Shanghaiz022

Li55E46/=
HFRREERSE

WorldSkills Shanghai 2022

2022410A128-17H '

S5 P N
CIEIPIN

Master Skills
Change the World

Brand Book @



%

N

worldskills
Shanghai2022

Shanghai2022
worldskills

worldskills
Shanghai2022

o~
N
25
£
%5
55
mh
5

Brand Book



